ASSOCIATION OF SHOW
AND COMPETITION JUDGES

SHOWCASING EXCELLENCE

Communication Policy - Social Media
About this policy:

The aim of this policy is to offer protection for the Association of Show and Competition
Judges Association from risks posed by the use of social media.

This policy addresses how all social media is used by members of the Association.
These platforms include, but are not limited to, X (formally Twitter) Facebook, LinkedIn
and other similar social media platforms. This policy extends to internet postings, blogs
and forums such as Reddit and Quora. It covers the use of social media for Association
purposes that may impact on our Association, image and reputation.

As this policy does not form any part of the membership offer, we reserve the right to
amend it at any time. Any amendments to this policy will be posted on the Association
website.

Where we amend this policy, we will make a redraft with the new changes contained
therein. This amended policy will serve as the version in force at the time, and changes
posted on the website.

Who is responsible for reinforcing this policy

The Management Team will oversee the effective operation of this policy. The
Management Team will also have the responsibility of ensuring this policy is current and
relevant by reviewing it annually.

In order to help allmembers develop an appropriate understanding of the behavioural
standards expected under this policy, the Management Team shall also be responsible
for adhering to the rules imposed by this policy.

The success of this policy is a collective responsibility.
The Management Team have responsibility for:

e Handling queries and reports concerning the misuse of social media
e Answering questions about the content of this policy



All members must take care to make sure they do not, intentionally or recklessly,
provide any references which can be attributed to the Association and risk the
likelihood of creating legal liability for both them and the Association.

You must be aware that breaching this social media policy could be breaching any of
our other associated policies, such as our Communication Policy, Equality, Diversity
and Inclusion Policy, our Safeguarding Policy, our Data Protection Policy and the
Members Code of Conduct.

Social Media Use on behalf of the Association

If you are a member of the Management Team or a member whose role requires you to
use social media to make statements or communicate on behalf of the Association, the
Chair of the Management Team must first approve the communication before it is
published.

If you are asked to make comments or answered questions about the Association for
any media outlet, such as magazines, newspapers, or even social media, you should
refer to a member of the Managemnt Team before doing so.

This policy and the rules herein govern the use of social media for Association
purposes.

How to use social media appropriately

When making a post on social media or to your profile, you should make it known
expressly that the thoughts expressed are yours alone and expressed on your own
behalf. You should also endeavour to write in the first person and use a personal email
address.

You should make sure you are respectful in all social media communications and/or
statements. You must also always remember that you are personally responsible for
anything you publish online.

Where you make it known, on your profile or any of your social media postings that you
are connected to the Association, you must make it clear that your views do not
represent the Association, except where you have been authorised to speak on behalf of
the Association.

Libelis when a false written statement that is damaging to a person's reputation is
published online orin print. Therefore, when posting content, you should not make
defamatory comments about individuals or other organisations or groups.

Under the Copyright, Designs and Patents Act 1988 a breach of this legislation is
committed if someone’s image, or written content is used or adapted without
permission and fails to acknowledge the source/author/resource citation.



Therefore this is to be avoided. Similarly, the practise of taking someone else’s work or
ideas and passing them off as one’s own (plageriesm) is to be avoided.

You should also take extra steps to make sure that you maintain a professional outlook
in all your online presence.

In the event that you become aware of any social media content that could be harmful
or detrimental to the reputation orimage of the Association you should make a member
of the Management Team aware.

If you breach this policy

In the event you breach this policy, your membership of the Association may be ended.
We require full co-operation of any member who is suspected of breaching this policy,
during the investigation.

In some cases, the Association may require you to take down any social media content
that, in the view of the Committee, constitutes a breach of this policy. The Online Safety
Act 2024 also requires that social media companies remove any illegal content quickly.

You may have your membership withdrawn should you fail or refuse to comply with such
arequest and any remaining membership fees will be refunded.

This Social Media Policy does not cover all the Association and Show and Competition
Judges commitment relevant to the use of social media, etc. We also have other
relevant policies in place:

e Communication Policy

e Equality, Diversity, and Inclusion Policy
e Safeguarding Policy

e Data Protection Policy

e Members Code of Conduct

January 2025



